




Top 10 Reasons to Advertise with Indoor Billboards:

1.  Up close & personal:  Your ad is strategically placed where it is 
virtually impossible to ignore. And because your message is presented 
in such an intimate setting, it is received on a much more personal 
level...creating higher viewer recall, familiarity, and trust.

2.  Captive audience:  You have 1- 4 full minutes of your prospective 
customer’s time while they’re physically idle, yet mentally engaged...
without any interruptions or distractions. Compare that with the mere 3 - 5 
seconds spent glancing at the average print ad. And they can’t change 
the channels or turn the page (like they do with other advertising).

3.  High viewer recall:  Because you have the viewer’s undivided 
attention for an extended period of time, and because your message 
is presented in such a unique and personal way, it is remembered for 
days...even weeks later.

4.  Relieves an otherwise boring situation:  Indoor Billboards catches 
your audience at the rare time each day when they are literally starving 
for something to read.  The billboards serve as a neat, well maintained 
alternative to newspapers and magazines in restrooms.

5.  Low rates:  We offer full color advertising for a fraction of the cost of 
conventional advertising...starting at $10 per ad space per month (see 
rate sheet). That’s less than 1¢ per billboard view!  There are no hidden 
costs and no extra charges for color, layout, design, or production of 
your ad.  Everything is included in the base price.

6.  Target your audience and save money:  You can target your 
message to reach specific demographics such as gender, income, 
lifestyle, and age.  As a result, you spend less of your advertising dollar 
and still reach a higher percentage of your desired target market.

7.  Reach an untapped demographic:  We reach people that tend 
to have a higher than average disposable income, but because they 
generally lead a more active lifestyle, they are often harder to reach 
with conventional types of advertising like TV, newspapers, etc.

8.  Less clutter & competition:  Compare the few ads that you’ll share 
a billboard with to the clutter that you see in newspapers, want ad 
papers, and magazines. Even with outdoor advertising, your message 
is diluted with scores of other signs, telephone poles, traffic, etc. And 
we all know about the clutter on the air (in radio or TV).

9.  Increase your name recognition:  Expect major improvements in 
name recognition and product or service awareness. Your billboard ad 
will also enhance the effectiveness of other advertising that you are 
doing, and will often be the reason that a potential customer chooses 
your business over other competitors in the telephone book, for example.

10.  Full color advertising:  We offer full color advertising for no 
extra charge.  Your message will have visual impact that most black & 
white advertisements can’t achieve.  We take great pride in our work...
ensuring that your ad will be presented professionally and tastefully.



How Does Your Present Advertising Compare?

Is your ad in full color (for no extra charge)?.......................YES.....................?

Does your ad have a 'captive audience'?.............................YES.....................?

Does your ad have the viewer’s
undivided attention for 1- 4 minutes at a time?....................YES.....................?
 
Is your ad placed ‘up close & personal’
(creating familiarity and trust in you and your company)?......YES.....................?

Will your ad be remembered for days or weeks later?........YES.....................?

Can you save money by only targeting the specific
audience (age, gender, etc.) that you want to reach?..........YES.....................?

Does your ad reach potential customers with
a higher than average disposable income?..........................YES.....................?

Does your ad target people that are hard to reach
with conventional advertising (radio, TV, newspapers)?.........YES.....................?

Do you get free ad design and production?.........................YES.....................?

Media Quotes
“Talk about your captive audience. Your attention is riveted directly on the space in 
front of you. People indeed read the ads thoroughly. Restroom advertising is naturally, 
an effective medium for targeting strictly male or female audiences.”                 - Adweek

“...the ads reach the audience most coveted by advertisers:  21-35 year olds who like 
to go out and spend money.  Restroom ads also allow companies to target a gender 
with 100% accuracy.”                                                                              - Fortune Magazine

“What a perfect place for an ad.”                                                    - Houston Chronicle

“If you went to the restroom three times, you’d read it again and again. Not only 
can indoor billboards reach a very discerning customer, but they’ve got that 
customer’s undivided attention.”                                                                                   - Inc.

“Now Madison Avenue has invaded the restroom. It’s surprising nobody has 
thought of it before.”                                                                                 - Newsweek

“In this first measurement of restroom advertising, interestingly, more people claim 
to have been exposed to restroom advertising than radio!”

  - Strategy Magazine (Canada)

“This was the only place in the world people would stand in line to read advertising.  A 
study by Rice University shows that the amount of time readers focus on the bathroom 
advertisements is about a minute and a half for men and two minutes for women. 
You’ve got their undivided attention for a period of time.”                - The Boston Globe

“Imagine people standing in line to read your ad.  Picture almost total viewer recall.”
- Pensacola News Journal 

“Ads above urinals and behind lav doors is a winner.” 
	 -The Sunday Star Times (New Zealand)

“People are looking for something new that’s targeted and attention-grabbing. 
This is the way to do it.”                                                      - The Wall Street Journal
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Don’t Just Take Our Word for it...
“You guys rock!“                                                    - Burton Ritchie • The Psychedelic Shack

“You really are captivating your market.  When properly placed, you can really hit 
your target market well.  You can’t turn the page.  It holds the reader’s attention.  
I’ve been advertising with Indoor Billboards since 1991, and I’m not changing no
w.”                                                               - Dave Dodson • Weatherford’s Four Season Apparel

“We love the exposure. We get a lot of comments and a lot of reaction. They 
are effective. People are obviously reading them.”

                           - Janet McDonald • Copy Cat Printing

“I’m extremely pleased.  Indoor Billboards is very affordable.  This stuff gets read!  
You guys do a great job!”                                                        - Mike Steadham • A-1 Accessories

“What can we say about Indoor Billboards?  Best investment we have ever made. 
The return for your investment is out of this world.  We have tried everything, 
but this is the real deal.  The customer service is also top class. They work 
with you in all different ways and treat you like you’re old buddies.  I highly 
recommend Indoor Billboards.”                                            - Rue Ramos - Sports & More

“Extremely satisfied! The best deal I have come across. The best thing for the 
buck.”                                                                                - James White • X-A-Dent

“Fantastic service.  Great response.”                                                 - Tony Davis • Davis Bail Bonds

“People reference the billboards when they call about our products and services.  
We recommend this media to other businesses around town.”

 - Mike Ryan • Mike Ryan’s Truck & Auto Accessories

“Real good response!  Captive audience....I’m very pleased!”
 - Bill Ivey • Ivey’s Pet Center

“My experience with Indoor Billboards has been excellent! They are very helpful 
and get right to work. This is the best advertising I have ever had.  I get many 
call-backs.  I recommend any business give them a try.”

                  - Daniel Spivey • Next Level Installs, LLC

“Our clients call in regularly asking for the phone number of the company with 
the billboard advertisements in our bathrooms, as well as phone numbers from 
particular ads they saw there.”                                                 - Ami Wight • Omni Health and Fitness

“In all the years that I have been advertising, this is the most unique and (by 
far) the most cost effective medium that I have ever used.”

- Rob Bellanova • Randall’s Formal Wear

“Out of any advertising I do (and I do a lot), Indoor Billboards constantly gets me 
the most feedback and the most comments of all.  The first month I advertised 
on the billboards, I made enough business to pay for a full year of advertising.  
For every one person who tells me they saw my ad, I know there are at least 50 
who saw it and didn’t tell me.”                            - David Presnell • Big Rhino Screen Printing

“Best advertising!  Best experience!  I tell everyone this is the best advertising 
ever!  I get lots of comments and responses.”

- Karola Jefferson • Karola’s Limousine Service

“I’ve gotten more feedback from Indoor Billboards than I have with any other 
advertising.”                                                          - Eric Stevenson • Attorney at Law



Frequently Asked Questions:
Can I choose where my ad is placed?
Yes.  And if you decide later on that you want to move an ad or two to a different 
location, you can do that too.  Just let us know by the 20th of the month prior to the 
change, and we’ll take care of it (assuming, of course, that there is space available 
in the location you want to move to).  Ad spaces are available on a ‘first come, first 
served’ basis.

If I place an ad in both the Men’s and the Women’s rooms in a particular location, 
is that considered 2 ad spaces?
Yes.  Whenever we set aside a space on a given billboard for you, it is considered 
‘one ad space.’  If you chose the ‘Men’ and the ‘Women’ in a given location, we 
would have to reserve spaces on 2 billboards for you...so that would be considered 
2 ad spaces for billing purposes.

Do I have to create my ad, or do you have someone to do it?
That’s totally up to you. If you feel artistic or creative, you’re more than welcome to 
do it yourself.  If, on the other hand, creating an ad isn’t your thing, we’ll be glad to 
do it for you at no charge.

What do you need from me (to put my ad together)?
You will need to provide us with 3 key elements:  A clean copy of your logo, a graphic 
image (picture or photograph), and the information that you want to convey on your ad.

What are the dimensions of the ads?
The large ads are 7.5” x 9”.  The actual working area is 6.5” x 8” (this allows for 
a border).  The smaller ads are business card size and are 3.5” x 2”.  The actual 
working area is 3.25” x 1.75”.
 
In what format do you need me to provide the graphics for my ad?
Well, you can go one of two ways.  If you want to provide your artwork digitally, we 
prefer 300 dpi or 3 megapixel (minimum) ‘jpeg’ image(s).  If you’re not so computer 
savvy, we can use quality printed photos or artwork.

Can Indoor Billboards reach my target market?
Yes.  With Indoor Billboards, you can narrow your focus to a specific gender, income, 
lifestyle, and age.  As a result, you spend less money and still reach a higher 
percentage of your desired target market.

What kind of response can I expect and how can I test it?
Indoor Billboards will enhance the effectiveness of any other advertising that you 
are doing. You can expect a major improvement in name recognition and product or 
service awareness among your target audience. 

In our experience, the best way to track the response from your Indoor Billboards 
advertising is to ask your customers how they heard about you.  Many will tell you 
directly that they saw your ad on Indoor Billboards.  Others will say they found you in 
the telephone book.  Ask them why they chose your name out of all the other names 
in the book. Often it’s because they’ve repeatedly seen your ad on Indoor Billboards.

You also receive a laminated copy of your ad.  Many advertisers post the laminated 
copy in a prominent location in their store or office.  Anytime a customer comments 
that they’ve seen the ad, you know your Indoor Billboards advertising is working.

Finally, you might want to offer a discount or special (in your ad) to be claimed by 
anyone who mentions seeing your Indoor Billboards advertisement.

Do you suggest that I only have my ad placed in locations near my place of 
business?
Not necessarily.  The fact is, people come from all over to go to Pensacola Beach 
(for example).  So even if your ad is at a popular venue across town, it’s a pretty 
good bet that potential customers from your area of town will be there.


